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Visual Identity

AFAF 2025 Main Visual: Visualizing
“The Moment Something Is Born”

The main visual for AFAF 2025 centers on the theme of “the
moment something is born,” expressed through a vivid and
dynamic visual language.

Relationships such as People x Art, Artists x Collectors, and
Fukuoka x Asia intersect and overlap, giving rise to new value. This
process is visualized through intersecting circles that generate
new forms. The shapes that emerge from these overlaps are
intentionally organic yet powerful, evoking a sense of movement,
expansion, and emergence.

The vibrant gradation of red and orange visualizes the heat and

Deployment of the AFAF 2025 main visual

Flyers

energy created at the moment when everyone involved in art—
collectors, artists, galleries, visitors, museums, public institutions,
art universities, and curators—comes together.

AFAF's commitment to offering emotionally moving experiences
through art is encapsulated in the tagline: “A festival of art where
creativity comes alive”

Guided by this message, we ensured a consistent tone and
intensity across all media, including posters, signage, and digital
banners.

Products

Items that Energized AFAF 2025

Printed Materials

Posters / Flyers / Tri-fold flyers / Leaflets (Japanese, English, Traditional
Chinese) / VIP invitations / VIP invitation envelopes / Invitation tickets /
Entry tickets / Neck passes / Others

Associated Merchandise

T-shirts / Tote bags / Stickers

Venue Signhage

Tri-fold flyers

Leaflets

Various tickets.
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Website / Social Media

Delivering the Latest
Updates Online

Website

Designed as the primary platform for the latest information on AFAF 2025, the
website was continually updated with newly added artworks and program
details. Through integration with Art Scenes, we implemented an online
purchasing system for exhibited artworks. In addition, a dedicated VIP portal
offered exclusive information tailored to VIP guests.

Website Traffic

Total: 201,000 (111% increase year-on-year)
Japan: 196,017

Overseas: 4,983

*Period: September 1 - October 1, 2025

Social Media

We shared real-time updates, including event announcements, gallery
information, and artist features. During the fair, posts tagged #AFAF 2025 were
actively circulated by exhibitors and visitors, providing daily snapshots of the
atmosphere onsite.

Social Media Followers (127% increase year-on-year)
Instagram: 12,697

X (formerly Twitter): 2,391

Facebook: 1,536

*As of October 1, 2025
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Public Relations Advertising

n

Communicating the Fair
from Outside the Venue

To expand the fair's presence beyond the venue, AFAF 2025
implemented an extensive promotional campaign across
the city. Station posters and train advertisements along the
Nishitetsu Tenjin-Omuta Line and the Nishitetsu Kaizuka Line
reached commuters and students in their daily routines, while
banner flags along Taihaku-dori further increased visibility
throughout Fukuoka. At the newly opened ART Gallery & Café
in Daimaru Fukuoka Tenjin, a large LED screen (approx. 9 m x
2.4 m) showcased promotional videos for AFAF 2025, giving
both visitors and passersby an immersive sense of the fair and
heightening anticipation.

B . Sponsored by: Nishi-Nippon Railroad Co., Ltd.

L |

The Representative Director being interviewed by the media

Delivering the Appeal of the Fair to a Wide Audience

Throughout the exhibition period, AFAF 2025 was featured extensively across media
platforms such as Bijutsu Techo and Tokyo Art Beat, our official media partners.
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Television(News programs, Special Programs, etc.): 9 TART FAIR ASiA FUKUOKA 20251 BURLF— b,

ERC T 7 TORERER T

Television Nishinippon (TNC)
“Grand Maison PRESENTS: Rich Time, Art Life — A Life Enriched by Art" / “"Momochihama Store” — Abe-chan Camera on the Go (Live broadcast,

news segment) / NHK (Japan Broadcasting Corporation) / KBC (Kyushu Asahi Broadcasting) / RKB (RKB Mainichi Broadcasting) / TVQ Kyushu

Train hanging advertisements Banner flags along Taihaku-dori

Broadcasting / FBS (Fukuoka Broadcasting System)

Web Media: 32
The Japan News By The Yomiuri Shimbun / Nikkei COMPASS (Nihon Keizai Shimbun) / The Tokyo Shimbun Web / The Yamanashi Nichinichi Shimbun
Web / The Miyazaki Nichinichi Shinbun Web / The Nishinippon Shimbun Web / Yahoo! News / Mezamashi Media / TV Tokyo Plus / RKB Mainichi

Broadcasting Web Edition / Nippon Bungeisha - Love Spo / Let's Enjoy Tokyo / Bijutsu Techo Monthly Art Magazine Web Edition / ART news JAPAN / Bijutsu Techo Monthly Art Magazine Web Edition
Tokyo Art Beat / ARTNE / Internet Museum (IM) / Koten Navi / Yumegazai / Koubo / MIRAI / IB Digital (Data Max) / Stople / FaN Week 2025 / Hakata
Business News / Tenjin Business News / FUKUOKA NOW / City Information Fukuoka Navi / Living Fukuoka / Fukuoka City Official Website / Fukuoka 9 s

. . . . . B e ART FAIR ASIA FUXUGKA 20285 K. 1485 K57 61 B L RAGRRASS 5. BN
City Newsletter / Yokanavi (Fukuoka City Tourism Information Site) Tagmnr— 1727

Magazines: 9
Art Collectors' / Gekkan Bijutsu, October Issue "Autumn Exhibition NAVI" / Discover Japan / 25ans / Harper's BAZAAR, December 2023 Issue (Art Special

ARTFAIRASIA
FUKUORA

Edition) / City Information Fukuoka / Monthly Hakata / Kyushu Kingdom / Zaikai Kyushu 005

T-h7=7 7S T HEE2025

Newspapers: 4 - @
The Nishinippon Shimbun(Business Section) / The Mainichi Newspapers / The Japan News By The Yomiuri Shimbun / Fukuoka City Newsletter !

£.9.261Fr1 -28 st

AW'?'J A utﬁmBﬁE MARINE MESSE

FUKUOKA Hall g

Radio: 1 Tokyo Art Beat
MBC Radio (Minaminihon Broadcasting)

Large LED screen at Daimaru Fukuoka Tenjin ART Gallery & Café
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Volunteer Staff ~ Visitor Survey

4

The People Who Support Fukuoka's Art Market Rooted in the Local Community

the Art Fair a3 Here are the results of the visitor survey for AFAF 2025. Period: September 25 - October 19, 2025
o4 As in the previous year, local visitors—mainly from Fukuoka—accounted for approximately Method: Web survey

From the setup on September 24 (Wed) to the fair dates from
September 25 (Thu) to 28 (Sun), more than 150 volunteer staff—
the largest number in the event’s history—participated.

They actively assisted in all aspects of venue management,

Languages: Japanese / English

80%, reaffirming the fair's strong identity as a community-based art market. .
Valid responses: approx. 1,900

Over 70% were first-time visitors, showing successful outreach to new audiences.

K \
providing warm and attentive support that helped ensure § l
smooth operations. ” '
ART FAIR ASIA FUKUOKA is made possible each year thanks I‘ | 1. Age Group 2. Place of Residence
to the dedication of these volunteers. Their thoughtful support : |
fosters a welcoming sense of unity and comfort, enabling ; H H Teens g 2 W Fukuoka Prefecture
N 20s [l Other Kyushu Prefectures
visitors to enjoy a richer art experience. ‘ r’ m 30 ’ + Yamaguchi
We extend our sincere appreciation to all volunteers who 5 ! B 40s [ Other Regions in Japan 15.9%
contributed to the success of the fair. I 50s [ Overseas
60s
] J 70 and above
Volunteer Director Haruna Nagamitsu o prepanohevense S
Volunteer Manager Johnny Tashiro 279% 79.4%
3. Number of Visits to AFAF 4. Purpose of Visit
B Firsttime I Interestin contemporary art
[l Second time [ Interestin galleries
[7] Third time [ Tourism
Other Purchasing artworks
20 Gathering information for work
Other
Volunteers receiving instructions from staff 57.7%
75.6%
5. How You Learned About AFAF 2025 6. Satisfaction with AFAF 2025
[ Social media / blogs 0.2% 2.8% W Very satisfied
I Website [ Satisfied
Family / friends / | Neutral

acquaintances Dissatisfied (no responses)

Online advertisements Very dissatisfied (no responses)

Gallery-related contacts
Direct mail / flyers

65.6%

Magazines / books
Email newsletter
Radio cas
Other

No response

Volunteers wearing AFAF original T-shirts
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Organization

Director
Kazunobu Abe (Representative Director of ART FAIR ASIA FUKUOKA Gen. Inc. Assoc. / Executive Director of Mizoe Art
Gallery)

Shunichiro Morita (Director of ART FAIR ASIA FUKUOKA Gen. Inc. Assoc. / Director of Gallery MORYTA)
Masaya Inoue (Director of ART FAIR ASIA FUKUOKA Gen. Inc. Assoc. / CEO of TODOROKI Inc.)

Selection Committee

Kazunobu Abe (Representative Director of ART FAIR ASIA FUKUOKA Gen. Inc. Assoc. / Executive Director of Mizoe Art
Gallery)

Shunichiro Morita (Director of ART FAIR ASIA FUKUOKA Gen. Inc. Assoc. / Director of Gallery MORYTA)

Koki Ishibashi (KOKI ARTS)
Masaya Inoue (Director of ART FAIR ASIA FUKUOKA Gen. Inc. Assoc. / CEO of TODOROKI Inc.)

Special Advisor

Daisuke Miyatsu

Global Executive Advisor

Joji Mita

Art Director

Moeno Hirano (TODOROKI Inc.)

Executive Office
Yuji Tsuchiya / Tokumasa Tamai / Sari Nakajima / Aimee Zama / Mai Ushigome / Mahiro Yoshida / Sumika Murayama / Hisako Nishimura / Minon
Kasahara / Hinako Nakamura / Hinako Kitada / Kaoru Watanabe / Rika Onodera / Yasuhiro Habu / Fumie Sakurai / Haru Takemura / Mirei Uesugi

/ Hitoshi Matsuno / Chisato Matsumoto / Kotomi Nakagawa / Hisae Nunoya / Mau Ishii / Kohei Tsuchiya / Yuki Hatta
(From TODOROKI Inc.)

Photo & Video

Hiroyuki Mori / Kenta Nagoshi / Yuya Asada / Ichiro Kawatsu / Neiro Sakamoto




L

artfair.asia/en/

General Incorporated Association ART FAIR ASIA FUKUOKA
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